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GEORGE SANDERS 


s alibi was very clever •. • and 
try, very beautiful, too! 


CHARLES COBURN 


Bight beauti i 
and all of th 


girls on his mind 
quite dead! 


Was he the artist who lured eight 
beautiful girls to their deaths? 


Luscious Lucille is the glamorous 
bait for an amorous killer! 


What does he seek as he prowls 
through the night? 


Was he the bold killer who warned 
the police about each new victim? 




Copyright MCMXLVII by United Artists Corp., New York, N. Y. 
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American Magazine 

Life 

Look 

Liberty 

True Story 

Pictorial Review 

(10 top newspapers in 10 top cities!) 


How for will she go to trap a 
kilter... or any other man ? 


tight beoutiful girls an hu mind 
.,. and all of them guile dead! 


Movie Show 
Screenland 
Silver Screen 
Movie Life 
Movies 

Movie Stars Parade 
Photoplay 

Movieland-Screen Guide 
Modern Screen 
Screen Romances 
Motion Picture r| 

Movie Story 


Hit alibi wos (lever... and the 
wes very, very beautiful, tool] 


Whot does he seek os he prowls ; 
mysteriously through the nsgh! ? i 


pas he the artist who lured 8 
' beautiful .girls ts their deoths? 


Directed by DOUGLAS SIRK • Screenplay by LEO ROSTEN 
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MAX FACTOR PROMOTIO^* 

FEATURES LUCILLE BALL IN 
NATIONAL MAGAZINES 

This full page four color ad will be seen by millions of maga¬ 
zine readers of twelve of America’s leading publications! The 
ad appears in: 

Vogue • McCall's • American Magazine • True Story • Motion Picture 
Movie Story • True Confessions • Photoplay • Radio Mirror • True 
Experiences • True Romances • True Love and Romance. 

ENLARGE this ad for cosmetic counter and window displays^ 
along with stills of Lucille Ball. Also aim for local co-op ads 
based on the slogan: “Max Factor Makeup For Beauty that 
‘Lures.’ See ‘Lured’ at the Bijou Theatre.” 


57 Newspapers Carry 

RALEIGH AD 

Half-page Raleigh Cigarette newspaper 
ads starring George Sanders and crediting his 
appearance in “Lured” will break in fifty- 
seven Metropolitan cities at the end of July. 
And on their two network shows they will 
credit George Sanders and “Lured.” 

Follow through with local Raleigh dis¬ 
tributors for placing enlargements of the ad 
wherever Raleighs are sold. 


BUTTERICK SELLS “LURED” FASHIONS 

* 



Butterick Patterns are 
scheduled for a two-page 
spread in the September 
issue of Woman’s Home 
Companion describing 
Miss Ball’s wardrobe in 
“Lured.” 

Use enlargements of 
this spread for display in 
all Butterick outlets and 
also in your lobby. Add 
a number of regular Lu¬ 
cille Ball fashion stills 
page. (Artist’s rough 
shown at left.) 


# 



FAN FOTOS OF GEORGE SANDERS 
IN 15,000,000 “PEP” PACKAGES , 

Photographs of George Sanders, with full credits to his appearance 
in “Lured,” are enclosed in Kellogg’s “Pep” packages. This nation¬ 
wide promotional campaign is being supplemented by ad, shown here, 
in the November issues of National Comics Group. 

In addition, Kellogg’s has prepared posters, displays and radio 
publicity. Also a beautiful Photo Album, including “Lured” bill¬ 
ing, has been furnished to Kellogg outlets to hold the star photo- 

0 

graphs. 

Secure a supply of these photo albums from your local Kellogg’s 
dealer for distribution as door prizes at the theatre. ^ 
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The masthead, shown above, is matted for use by your local newspaper in 
rounding up merchants for a co-op ad. It can also be used by a department store 
for an over-all ad or enlarged for a window display poster. 


MAT (5A) .75 


’ TIE-UP 
STILLS . . . 


The wealth of tie-up stills reproduced here gives you an 
entry into at least a dozen different types of merchant windows. The 
stills are labelled according to the type of merchandise they tie in 
with. Order stills by number from your National Screen Exchange. 


* LADIES’ SUITS 


LADIES’ COATS 




Lucille Ball (LB II, PC 62) 


-* 




NEGLIGEES 

UNIFORMS 

PET SHOP 

JEWELRY 



f:. f- 4|l 


Lucille Ball (LB 22, PC Post 58) 

Lucille Ball (PC 58) 

Lucille Ball (PC-P 64) 

Ball-Sanders (LB 
& GS 7) 



SWIM SUIT 


Lucille Ball (LB 32) 


GOWNS HAIRDO 



Lucille Ball (LB-EJ I) 



Lucille Ball (LB-20) 



MEN’S WEAR 


FURS 


George Sanders Lucille Ball (LB 18, PC-P I I) 

(GS PC 9) 
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MANHUNT 
GIVES YOU 
THREE-WAY 
TIE-UP! 

I.urill#* Half, la/h *J#‘lrrli^r in 
•'Lure#I.” hunt* #!##w n Ai»i rap. 
lure* ill#* man with lit#* rr»I car- 
nation. laaunrh a manhunt in 
foitr rj|> f##r ill#- "Man with ill#* 
re#l ramalinn” ill#* m rk l>#*f##r#* 
ill#' picture open* an#! launch 
it ilir#’»* MAp; 


Lure Them 


THROUGH THE NEWSPAPERS: 

Kun a ‘Inn in \*>ur l#>ral pre** »'t|>laininj: 
lliAl ill#* rnaii with ili#* red carnation who •**- 
r *P*'d from ill#* motion plrlurr. “Ijirrtl." 
will he in I'iun un a rr'rtoin *lay in a dcsig. 
m»l#^l «{r|)ar 1 nif«l •lor*', linn lit#' »lor% f#»r 
' # *' r «l *lay wilit a*Mol *lriail» gj\r-n dail% 
l»# whip tip interest. 

THROUGH A DEPARTMENT STORE: 

III#' man with the rr#| carnation ean a|>p«*ar 
in ill#* •l»#rr* either a* a cu*tom#*r «>r a *al*^ 
rl#*rii. I lii*. •#f course. • trmnlaie* I>n*in«'*> 
f»>r lli»* *l##rr and a taluahic merchandise prize 
for ill#' winner should l>#* contributed I>% the 
•tore. pin* mention in •lor** a#l*. 


THROUGH F LORI STS: ram out the^ 

carnation i»i#*a f>> atmouiifins that if the™ 
mail with tin* red carnation i» (flptuml l» a 
man #>r woman wearing a whit** carnation 
there will be a big additional »urpri»r prize. 
Hori*t* should plug th** man hunt with whit** 
r-arnatifxi display* in their window* au*l a 
•ign reading: “Join in the hunt f*>r the man 
with the red carnation — and wear a white 
carnation for an e\tra prize." 

PRIZES: Make presentation *>f prizes 

to winner at the theatre at the 
premiere of “f.ured." Vrrange 
f*>r newspaper c*>\erage and 
pictures «>u the presentation. 


“Lured” POETRY CONTEST 

VH\ !>iti/j;s i on jim.ij s 


e toO-f uA r. • ’f tn f*.>.r #iafi w* 
v. II j r • ' s. • |V*. . f » / *K rf r > .# 

•i##*# • f.■.#*•< ’.fa r <' •!•/* >.*M r;*» . t' 

**• l#» fha lilts-** starring tie* if* #C*r 

#w#» *■ I. ;> li*:i \ | s 

*#*■ **#* !*-*• * •! I'-Ji <4 Vl ►.!*« t# 

r*** *>• r*M#*W*Kd -vi. All y--. ka*r tn «4 .* 

lint bn*) 


""it * !*«r I •.* f#- J *gW *•-* H*n>i 14 j- t* 

tfc* f *-**iM« IV v* *? tA * {•*;«•* 

T>rt-I> V ’ ' * <u - friltM ( ; .< Cleft*?* ti 

# t#i?i* 4 ' (“‘jitffv «)LfiJi*- fcK.t j«a#. 
! f* ■* *hi» v ''.*■*«« »£ *h « [JtHfry •anli. 

>'» • »■» *ti f 4 , Mi! l~r r v * 

{*»;*-* f-- JI • i’W N 


I *e the poem* that the murderer in 
"l.urefl” penned—for planting in >our l*>^ 
*-al newspaper. I he f»>ur ptinn* are matted 
for a four-da* contest. \*k readers to write 
in the mo«t “alluring" la*t line to **ach of 
the poem* aii#i pr«#mote pri/e* f*»r winner*, 
plus guest tickets. 
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‘Lured 

JINGLE CONTEST 


n>iJ lit**, r*«i i Miotj 

AfUtu 

I »M llu OMt ft.Yj 

Dili holli 


fc4 4.l*v»M Jft ft* I.jjf t»it 


“Lured” “Lured” 

JINGLE CONTEST JINGLE CONTEST 
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4 siHilt I 111 to * M /i bo# f* .If) 
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Itiu* *iMinbf# *• On Mnitua««iiB 
Vf# I t»Y hiM.s Lmumi 
N*i* sii.r»y ►# On 4,110 ,»i 


“Lured ” 

JINGLE CONTEST * 



fbn luutlWit in.' On * 4#i • I41# 
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All Four Contexts on One Mat. Order Mat (2L) .30 


GET A PLUG 
IN 

INQUIRING 

REPORTER" 

COLUMN 


Here’* a (trading »|urttU>n f.x the cser- 
|»>|>ular "Inquiring Hrpvftrf^ column of 
the U>cal fso»4|)«|Mrr || (ui dramatic In¬ 
terest »>o its own. hat nn «t M U slantrd 
to puhlwize the rwrwspaperV rUtniGrd ad 
•eetUm. If desired, pest ticket* can hr 
awarded h* tlx Inquiring Krporter for the 
■»*>*t interesting re 
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Through the Newspapers! 



SPECIAL CLASSIFIED 
AD TEASER! 


At right is a suggested promotional ad for local news¬ 
paper’s classified ad section. Key appeal is photo of Lucille 
Ball reading a newspaper, while copy is cued to the title. Ad 
is shown here in reduced size. The mat of the Lucille Ball 
photo is actually 1 -column wide and 6" deep . . . best suited 
for a 3-column ad. Copy is not on mat; it should be set 
locally and revised to meet local requirements. 

Lucille Ball photo only available 
as mat. Order Mat (1J) .15 


TEASER ADS 
a PERSONAL 
'COLUMN! 

Reproduced here are 
# three suggested teaser ads 
to run in the personal col¬ 
umn of your local news¬ 
paper. Run one ad each day 
for three days before your 
opening. In conjunction 
with these ads be sure to 
set up the “Mirror Dis¬ 
play” on page 11 , which is 
keyed to this “Personals” 
angle. 


FOR 


CONSULT OUR CLASSIFIED 
AD SECTION 

If you want 

to LURE ... 

BETTER JOB 

✓A REAL ESTATE BARGAIN 
k^A BUSINESS OPPORTUNITY 


See LUCILLE BALL 

and 

GEORGE SANDERS 

“ Lured '’ 


READ OUR ADS EVERY DAY 



beaUtii 'idtoome. . 

be warned p^end- 

farther detail 


of means 


FEATURE STORY: HOW MANY 
* LOCAL GIRLS WERE “LURED”?? 

Newspapers were recently filled with stories of 
the notorious Black Dahlia murders on the West 
Coast. Similar cases—all akin to the murders which 
are perpetrated in “Lured”—may be found in the 
^ newspaper files in your city. Your Sunday Magazine 

editor should find the history of such cases a strong 
reader interest feature at this time—the series to be 
titled “Lured” and embellished with scenes from the 
picture. 

—For Lobby, Too! 

You can also make an effective lobby display by 
using clippings of murders similar to those in 
“Lured.” Make a montage of the clippings, mount 
them on a 40" x 60" display board and use a blown- 
0 up dramatic still from “Lured” for the center of the 

clipping montage. Heading copy along the lines of: 
“LURED” TO A RENDEZVOUS WITH DEATH! 


WARN PATRONS 
NOT TO SPOIL 
SUSPENSE! 

Put an advance notice in the lobby 
and insert a small ad in the local paper 
asking patrons not to spoil the suspense 
of “Lured” by coming in near the end , 
of the picture. Display large sign in the 
lobby reading: 

"The Management suggests that 
theatre patrons avoid entering 
the theatre near the end of 
"Lured.” The feature is shown 
at 12, 6, 3, etc.” 
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CONTEST 

FOR 

TEEN-AGERS 

This contest will focus the 
attention of teen-agers and 
their parents on the dramatic 
impact of “Lured.” The con¬ 
test announcement, repro¬ 
duced here and available in 
mat form, should be dis¬ 
tributed throughout high 
schools, teen-age clubs, 
YWCA’s, Girl Scout organiza¬ 
tions—wherever young girls 
gather. 

Contestants are asked to 
finish the sentence: “I would 
never answer an ad like this 
because—” and mail their 
answers to the theatre. The 
high school principal as well 
as a YWCA and Girl Scout 
official should be asked to 
serve as judges. 

ORDER MAT (3D) .45 II 


Name . Address.. 


WHY wouldn't YOU answer an ad like this? Just finish the sentence, below, in 
75 words or less... the ten most interesting replies will win 2 tickets each 
to see "Lured." 

"I WOULD NEVER ANSWER AN AD LIKE THE ONE ABOVE, BECAUSE: 


GIRLS OVER SIXTEEN! 

would you be “Lured” BY THIS? 

WIN VALUABLE PRIZES 

FOR MOST INTERESTING ANSWERS 


In “Lured”, Lucille Ball, lady de¬ 
tective, is assigned to the case of a 
murderer who gets in touch with his 
victims (all.young girls) .by means 
of an ad in the personal column — 
like this: 



WOMEN TELL: “HOW I 

Get the women to let down their hair and con¬ 
fess “How I Lured My Man!” This can serve as the 
basis of a newspaper contest, with guest tickets 
awarded for the most interesting and ingenious 
replies; or the question can be posed to women 
participants on a local quiz show, with a “jackpot” 
prize for the best answer. 


This same question also provides an alluring 
angle for a widespread merchandising tie-in with 
women’s shops and beauty shops. 


Start the ball rolling in the newspapers by 
planting a list of glamor aids such as a FACIAL, 
EYE MAKEUP, A NEW GOWN, PERFUME, etc. 
Women readers should be asked to vote for what 


‘LURED’ MY MAN ... ” 

they consider their greatest aid when they set out 
to “lure.” # 

The women’s fashion shops and beauty shops 
can get in on this by taking ads and preparing dis¬ 
plays featuring the beauty or fashion aid that is 
voted the greatest help in “luring” men. Individual 
polls can be taken by merchants, asking women 
customers to check store lists of glamor and 
beauty aids in “luring.” 

And you can pull a switch on this stunt by 
asking the men what they found most attractive in 
the women who “lured” them. A poll can be taken * 
along the same lines as the women’s poll in news- 4k 
papers and stores in which the men check what they 
find most alluring in women. 
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CAN YOU TOP THIS?— 

A DRESS IN 20 SEC.! 

The photo at left shows an evening gown being fitted by 
Alphonse Berg on Lucille Ball between scenes during shoot¬ 
ing of “Lured.” The complete fitting was accomplished in 
20 seconds! Berg, who established a record for “quick 
designs,” was flown to Hollywood from Chicago especially for 
this occasion. You can follow through locally for a kindred 
stunt by enlarging still at left to life size and cutting out the 
figure of Lucille Ball. Then arrange for local dressmakers 
to vie for the “quickest design” created on this cut-out of 
Miss Ball. Invite newspapers to send fashion reporters and 
photographers—offering completed designs to be sold for 
local charities. 

4 Order Still PCP-56 from your National Screen Exchange 


WARNING 

POSTER 


Gel the cooperation of the Better Business 
Bureau and Police Department for wide coverage 
on this suggested poster, a warning against 
swindles-by-inail. Order Stills ‘LB-GS-5’ and 
6 PC Post 23,’ for art, from your National Screen 
Exchange. If arrangements can be made with 
local postmaster, such posters should be displayed 
on or near all mail boxes in your city. 


» 



m 

m 


and radio columnists plus limited dis¬ 
tribution in schools and offices. Insert 
fresh red carnation through the slits 
of the card as indicated in the accom¬ 
panying illustration. Flowers can be 
promoted from local florists. 

Copy and art available as mat. The 
back of the card is left blank for 
theatre and playdate credits. Blow-up 
of this same card can be used for all 
local florist windows. 



WATCH FOR "LURED"-COMING SOON 


Mat (3C) .45 
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CRAIG RICE, MASTER OF 
MYSTERY, HAILS “LURED” 



STILL “LOBBY 1” 


DOROTHY HUGHES, FAMOUS SUSPENSE 
AUTHOR, SAYS: “‘LURED’ IS TOPS IN 
ENTERTAINMENT!” 



STILL “LOBBY 2” 


2 ACE MYSTERY 
WRITERS GO 
ALL-OUT FOR 
“LURED” . . . . 


Craig Rice and Dorothy Hughes, two magic names to millions of mystery fans, have writ¬ 
ten glowingly of “Lured.” They agree unanimously that “LURED” IS TOPS IN ENTERTAIN¬ 
MENT AND SUSPENSE! Use these letters for 40 x 60 lobby displays by blowing up the 
specially prepared 8" x 10"' stills shown above. They can also be used for hook store and library 
counter and window displays built around'Craig Rice and Dorothy Hughes novels. 

Also arrange displays on newsstands and in stationery stores in connection with book edi¬ 
tions of these authors. > 


FOLLOW THRU 
WITH THIS 
CONTEST: | | 


Post a notice next to the lobby display announcing that the best “letter” ^ 
review of “Lured” will win a prize for its author. Get a newspaper columnist 
and an English teacher to act as judges and submit the winning letter to the 
local paper for a reader interest feature. 


Order stills "Lobby V and "Lobby 2" from your National Screen Exchange. 


LUCILLE BALL SPARKS THIS 
MOST BEAUTIFUL LEGS CONTEST 

Set up the Lucille Ball photos (right) in your lobby with copy as 
suggested in the balloon. This will give you an attractive lobby display 
announcing a “Beautiful Legs Contest.” Hold the contest on your stage 
the night “Lured” opens. Request contestants to wear bathing suits 
and secure the services of fashion or beauty experts to act as judges. 
And notify the press so the event can be covered by a photographer. 
Prizes can be promoted from local merchants. 

For blow-ups, order 
Stills PC Post 55 and LB 37. 



CALLING ALL GIRLS! 

Enter the JluAed 
‘MOST BEAUTIFUL LEGS CONTEST’ 
Ask attendant for Entry Blank 

SEE' 
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and On the Radi 



TABLOID DISPLAY 




EXTRA 

SCREEN FLASH 

EXTRA 

Noxertmnystx Mvmtrpo 9, 9814 


GLAMOROUS BAIT 


For An Amorous Killer! 


“Lured” Tells the Story of a Killer Who Wrote Eight 
Letters... Now Eight Beautiful Girls are DEAD! 


Boldly this killer warns the police 
about his next victim 1 


Was he the artist who lured 8 beauti 
ful girls to their deaths? 


Was it really protection he offered 
her ... or sudden death ? 


How far will she go to trap a killer 
... or any other man ? 


Was this to be the sudden end o i 
her search for a sinister slayer ? 


1 Enlarge this “Lured” tabloid to 40 x 60, direct from this illustration, for 
display in lobby; or prepare it locally from stills, PCPost 23, PCPost 53, PC-35, 
PCPost 46, PC-21 and PC 52 available at your National Screen Exchange. Also 
prepare offset copies in quantity for special “extra” giveaways. Have a youngster 
distribute them just as he would a regular “extra” of the local newspaper. 


RECORDED RADIO SPOTS 

^ Don’t forget United Artists’ latest radio service—a recorded spot 
announcement campaign—14 SPOTS ON ONE RECORD!! Each an¬ 
nouncement is different. There are four 50-second spots, one 50- 
second pitch for late night shows, three 20-second spots and six 
10-second announcements. Time has been allowed for live policy 
announcements. 



MIRROR DISPLAY 





HUUT STROtM&ftG ' ' J* 

ttORfcl UKMA.I CMARVtS BOWS 

smhmeRs - bmv- coburh • knrvow 


SIR CIDRK HRROXntRt • JOSWR CRVVBR 
AVAN MOWBRAY • CAORfct TAKCO 


A. WVHT STROUfctHG VWraCNM 


The display piece, reproduced here, is constructed 
of compo board on top with copy as shown. Insert an 
artificial carnation where shown on The display. The 
bottom of the display should be a mirror painted to 
simulate a whirlpool and the enlarged figure of Lucille 
Ball, as well as the “Personals” art, can be cut out from 
the one-sheet. 

Tilt the mirror so that the illusion of a pool of 
water appears more realistic. Letter in billing and 
playdate on the base of the display. 

HOLLYWOOD CHATTER 

1 MINUTE: 

ANNOUNCER: This is your movieland reporter 
bringing you interesting highlights about screen 
stars and motion pictures . . . did you know that 
Boris Karloff, besides being one of the scariest 
actors in Hollywood, is also one of the wealthiest? 
And most of his income does NOT come from 
the movies. Karloff, who plays a major role in 
LURED, was an investor in the tremendously suc¬ 
cessful stage plays “Arsenic and Old Lace” and 
“State of the Union.” “Arsenic” ran for four years 
on Broadway and played every state in the land 
and many foreign countries. So Boris has been 
banking royalty checks on “Arsenic” for six years 
and doing almost as well on “The State of the 
Union.” He also shares in the movie rights of all 
Lindsay and Crouse productions. 


ANNOUNCER: And now for a little Hollywood 
chatter . . . Boris Karloff, who menaces Lucille 
Ball in “Lured,” credits his being a “horror man” 
to the influence of the church. At the age of eight, 
he played his first stage role in a church Christmas 
play . . . the demon who scared the daylights out 
of the fairy princess. And here's some other in¬ 
teresting notes about that new film, “Lured.” 
Alan Napier, British character actor in that pic¬ 
ture, is distantly related to the late Neville Cham¬ 
berlain . . . and Robert Coote, a Scotland Yard 
operator in that Hunt Stromberg picture, was 
born within a stone's throiv of Scotland Yard 
headquarters in London. 
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HUNT STROMBERG 


Presents 


GEORGE SANDERS 
CHARLES CORURN 


LUCILLE RALL 
RORIS KARLOFF 


Directed by 


DOUGLAS SIRK 



Screenplay by 
LEO ROSTEN 


with 


SIR CEDRIC 

HARDWICKE 


JOSEPH 

CALLEIA 


ALAN 

MOWBRAY 


GEORGE 

zucco 


Produced by JAMES NASSER 25% 


Released Thru United Artists 


A HUNT STROMBERG PRODUCTION 


'V~ 


75% 

15% 


SYNOPSIS 


E.ucy Barnard (Tanis Chandler), a fluffy, impetuous blonde taxi 
dancer in a London dance hall, is anxious to get away from the life 
she leads and sees as her big opportunity a classified advertisement in 
a personal column appearing in a daily newspaper. 

Warned by her American girl friend, Sandra Carpenter (Lucille 
Ball), that answering lonely hearts advertisements is dangerous, she 
goes to meet a tall, handsome, 
mysterious stranger. She is not 
heard from again. 

Scotland Yard is seeking the man 
who has been inserting ads in the 
personal columns of the newspapers 
for young and beautiful girls. 

Seven other girls have disappeared 
under similar circumstances. In 
each case the “Yard” receives an 
impertinent warning, written in 
verse, that death will soon overtake 
some lovely, but ill-advised crea¬ 
ture. 

Inspector Temple (Charles Co¬ 
burn) of Scotland Yard questions 
Sandra about circumstances sur¬ 
rounding Lucy’s disappearance. 

Sandra, at his request, agrees to 
become a bait for the homicidal, 
poetry-writing maniac. When all 
other clues fail, she volunteers to 
answer every suspicious advertise¬ 
ment appearing in the personal 
column of the newspapers, with 
Scotland Yard Officer Barrett 
(George Zucco) serving as her 
bodyguard. 

Sandra encounters a series of ad¬ 
ventures as she replies to the vari¬ 
ous ads. She meets cranks, crack¬ 
pots and characters. She narrowly 
escapes what she fears will be 
physical harm when she accepts a 
job as a model for an eccentric art¬ 
ist (Boris Karloff), but he turns 
out to be harmless. 

Another ad, signed “Music Lov¬ 
er,” brings her to a concert hall, 
but the mysterious party fails to 
show up. However, she is attracted 
by a tall, handsome stranger who 
sits in the row behind her. At in¬ 
termission he leaves. But during 
the second part of the concert, an 
usher delivers a note to her instructing her to come to the Silver Dove 
night club. A limousine will be waiting for her. 

Mystified, she is taken to the night club and ushered to a table. 
Here she waits for the mysterious “Music Lover.” When her host 


appears, he turns out to be the man who tried to attract her attention 
in the concert hall. He is Robert Fleming (George Sanders), owner 
of the club, gay man-about-town, and connoisseur of beautiful women. 
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portunities.” 
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Still No. PC -59 

George Sanders and Lucille Ball in one of the suspense-packed 
scenes of “Lured,” the Hunt Stromberg thriller due soon at the 

. Theatre through United Artists release. 

Mat (2J) .30 
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Thrilling Love Story, Eerie 

Mystery Unreeled in “Lured” 


Something new, stirring and sen¬ 
sational in screen entertainment is 
promised when the psychological 
^mystery-romance, “Lured,” comes to 

wthe . Theatre on . 

through United Artists release. 

Enlisting a distinguished cast of 
outstanding screen favorites in co- 
starring roles, such as George San¬ 
ders, Lucille Ball, Charles Coburn 
and Boris Karloff, this superb Hunt 
Stromberg production possesses in 
good measure every element neces¬ 
sary for out-of-the-ordinary film 
fare. 

The production is given elaborate 
and unique treatment. In its sump¬ 
tuous settings and strangely com¬ 
pelling action-development the story 
rises to unimagined heights in the 
realm of mystery-chillers. 

“Lured” was produced by James 
Nasser under the executive super¬ 
vision of Hunt Stromberg, who can 
definitely add this unusual film to 
his long roster of successes. Doug¬ 
las Sirk can take the bows for its 
expert direction, with Nicolai Remi- 
soff, famous Hollywood designer, in 
charge of the elaborate sets, and 
Elois Jennsen taking credit for the 
beautiful costumes worn by Miss 

? 


Ball throughout the film. 

The story concerns an American 
show girl working in London, whose 
best friend disappears, and is 
thought murdered, after answering 
an ad in the personal column of a 
daily newspaper. Lucille Ball plays 
the fast-talking, alert American girl 
to perfection. She is willing bait 
when Inspector Temple (Charles Co¬ 
burn)) of Scotland Yard elicits her 
aid to round up a dangerous maniac 
responsible for this and many similar 
crimes. During the course of Lu¬ 
cille’s hair-raising adventures, she 
meets up with many strange, suspi¬ 
cious characters, like Boris Karloff, 
Joseph Calleia, George Zucco and 
Sir Cedric Hardwick. Even George 
Sanders, with whom she has a swift, 
overpowering romance, does not 
evade suspicion. 

But it would be unfair to give 
away the denouement of this in¬ 
triguing mystery at this point. You 
must see this fascinating whodunit 
and find out for yourself! 

We can say, however, that the 
stars involved give fine performances 
throughout, with an equal degree of 
perfection sustained by the imposing 
list of featured players. 


Great Stars Join Forces In 
Dynamic Stromberg Film Drama 


A Producer Hunt Stromberg is irked 
^because of the over-emphasis placed 
by some drama columnists on the 
cost of making pictures in Holly¬ 
wood. Stromberg’s record of note¬ 
worthy productions, which were 
highly successful boxoffice attrac¬ 
tions, proves his contention that 
value is the best economy in the long 
run. He never makes a picture which 
x does not include famous stars and 
directors, and which does not have 
well-known writers and capable 
technicians. 

Speaking about his most recent 
production, the romantic mystery 
drama, “Lured,” which is due to bow 

in at the.Theatre next. 

through United Artists release, 
Stromberg said: “We could have 
used unknown and small salaried 
performers in supporting roles. In¬ 
stead, we felt that adding players 
whose ability is established would 
add a quality to the picture which 
would more than justify the addi¬ 
tional talent costs.” 

Besides George Sanders, Lucille 


Ball, Charles Coburn and Boris Kar¬ 
loff, the co-stars of the picture, 
Stromberg assembled an impressive 
array of supporting talent. This in¬ 
cludes Sir Cedric Hardwicke, Joseph 
Calleia, Alan Mowbray, Alan Napier, 
Tanis Chandler, Robert Coote, Wynd- 
ham Standing and C. Ramsay Hill. 
In addition, Stromberg engaged 
Alex Frazer, the famous Canadian 
legitimate character actor for a role 
which marks Frazer’s Hollywood 
screen debut. 

Among the pictures Stromberg 
has produced which still are remem¬ 
bered ‘among all-time lists of “the 
best in films,” are the Nelson Eddy- 
Jeannette MacDonald musicals, a 
series of Greta Garbo’s most out¬ 
standing pictures, many of the “Thin 
Man” mysteries with William Powell 
and Myrna Loy, and “Night Must 
Fall” with Rosalind Russell and 
Robert Montgomery. 

His latest production, “Lured,” 
contains much of the element of sus¬ 
pense and dramatic impact which 
characterized “Night Must Fall.” 



Spot This Prepared Review 


A Tense Moment In “Lured” 



Still No. PC -31 


Lucille Ball introduces her fiance, George Sanders, to 
Scotland Yard Inspector Charles Coburn. Scene is from 

“Lured,” the United Artists release at the.Theatre. 

x Mat (2F) .30 


Chilling Murder, Hot Romance 

Make Stromberg Drama Sizzle 


Gripping mystery and high suspense 
are linked together so adroitly in Hunt 
Stromberg’s brilliant psychological thrill¬ 
er, “Lured,” that this is bound to take its 
place right alongside some of Alfred 
Hitchcock’s memorable whodunits like 
“The Lady Vanishes” and “Shadow of a 
Doubt.” 

Co-starring in “Lured,” which had its 
premiere yesterday at the . Thea¬ 

tre, are such gifted players as George 
Sanders, Lucille Ball, Charles Coburn and 
Boris Karloff, while the supporting cast 
includes names of such stellar-quality as 
Sir Cedric Hardwicke, Alan Mowbray, 
Joseph Calleia and George Zucco. 

Although Douglas Sirk directe’d this 
United Artists release, and James Nasser 
served as producer, this sensational pic¬ 
ture is a tribute to the genius of its ex¬ 
ecutive producer, Hunt Stromberg, who 
personally supervised each scene. 

The dynamic plot gets under way when 
Lucille Ball, a stranded American show 
girl earning a temporary living in a Lon¬ 
don dance hall, finds that her chum, a very 
beautiful girl, has foolishly answered an 
advertisement in the personal column of 
a London daily. When the girl disappears, 
Lucille goes to Scotland Yard where she 
finds Inspector Temple (Charles Coburn) 


very much concerned over a series of mur¬ 
ders all involving beautiful young girls, 
and all indirectly leading to ads in the per¬ 
sonal columns. 

The inspector engages Lucille to serve 
as “bait” for all future ads. In rapid suc¬ 
cession this beautiful new Scotland Yard 
recruit experiences a series of dangerous 
adventures, some of them spine-chilling, 
others vastly amusing in a macabre sort 
of way, during the course of which she 
meets George Sanders, a suave, likeable 
night club owner, and his sophisticated 
partner, Cedric Hardwicke, as well as such 
suspicious-looking characters as Boris 
Karloff, Alan Mowbray, Joseph Calleia and 
George Zucco. 

Lucille and George fall madly in love, 
but their romance culminates abruptly 
when, on the eve of their wedding, evi¬ 
dence suddenly points him up as the killer. 
Whether or not handsome Mr. Sanders is 
guilty, this reviewer refuses to tell. How¬ 
ever, from this point on the suspense, 
which had been steadily rising, reaches 
its pinnacle, leaving the audience so 
breathless you could hear a pin drop in 
the theatre. 

If you have a yen for stirring mystery 
chillers, this fine Stromberg production 
definitely should be on your movie list. 


Page Thirteen 















Thrilling Love Story, Eerie 

Mystery Unreeled in “Lured” 


Something new, stirring and sen¬ 
sational in screen entertainment is 
promised when the psychological 
^mystery-romance, “Lured,” comes to 

wthe . Theatre on . 

through United Artists release. 

Enlisting a distinguished cast of 
outstanding screen favorites in co- 
starring roles, such as George San¬ 
ders, Lucille Ball, Charles Coburn 
and Boris Karloff, this superb Hunt 
Stromberg production possesses in 
good measure every element neces¬ 
sary for out-of-the-ordinary film 
fare. 

The production is given elaborate 
and unique treatment. In its sump¬ 
tuous settings and strangely com¬ 
pelling action-development the story 
rises to unimagined heights in the 
realm of mystery-chillers. 

“Lured” was produced by James 
Nasser under the executive super¬ 
vision of Hunt Stromberg, who can 
definitely add this unusual film to 
his long roster of successes. Doug¬ 
las Sirk can take the bows for its 
expert direction, with Nicolai Remi- 
soff, famous Hollywood designer, in 
charge of the elaborate sets, and 
Elois Jennsen taking credit for the 
beautiful costumes worn by Miss 

? 


Ball throughout the film. 

The story concerns an American 
show girl working in London, whose 
best friend disappears, and is 
thought murdered, after answering 
an ad in the personal column of a 
daily newspaper. Lucille Ball plays 
the fast-talking, alert American girl 
to perfection. She is willing bait 
when Inspector Temple (Charles Co¬ 
burn)) of Scotland Yard elicits her 
aid to round up a dangerous maniac 
responsible for this and many similar 
crimes. During the course of Lu¬ 
cille’s hair-raising adventures, she 
meets up with many strange, suspi¬ 
cious characters, like Boris Karloff, 
Joseph Calleia, George Zucco and 
Sir Cedric Hardwick. Even George 
Sanders, with whom she has a swift, 
overpowering romance, does not 
evade suspicion. 

But it would be unfair to give 
away the denouement of this in¬ 
triguing mystery at this point. You 
must see this fascinating whodunit 
and find out for yourself! 

We can say, however, that the 
stars involved give fine performances 
throughout, with an equal degree of 
perfection sustained by the imposing 
list of featured players. 


Great Stars Join Forces In 
Dynamic Stromberg Film Drama 


A Producer Hunt Stromberg is irked 
^because of the over-emphasis placed 
by some drama columnists on the 
cost of making pictures in Holly¬ 
wood. Stromberg’s record of note¬ 
worthy productions, which were 
highly successful boxoffice attrac¬ 
tions, proves his contention that 
value is the best economy in the long 
run. He never makes a picture which 
x does not include famous stars and 
directors, and which does not have 
well-known writers and capable 
technicians. 

Speaking about his most recent 
production, the romantic mystery 
drama, “Lured,” which is due to bow 

in at the.Theatre next. 

through United Artists release, 
Stromberg said: “We could have 
used unknown and small salaried 
performers in supporting roles. In¬ 
stead, we felt that adding players 
whose ability is established would 
add a quality to the picture which 
would more than justify the addi¬ 
tional talent costs.” 

Besides George Sanders, Lucille 


Ball, Charles Coburn and Boris Kar¬ 
loff, the co-stars of the picture, 
Stromberg assembled an impressive 
array of supporting talent. This in¬ 
cludes Sir Cedric Hardwicke, Joseph 
Calleia, Alan Mowbray, Alan Napier, 
Tanis Chandler, Robert Coote, Wynd- 
ham Standing and C. Ramsay Hill. 
In addition, Stromberg engaged 
Alex Frazer, the famous Canadian 
legitimate character actor for a role 
which marks Frazer’s Hollywood 
screen debut. 

Among the pictures Stromberg 
has produced which still are remem¬ 
bered ‘among all-time lists of “the 
best in films,” are the Nelson Eddy- 
Jeannette MacDonald musicals, a 
series of Greta Garbo’s most out¬ 
standing pictures, many of the “Thin 
Man” mysteries with William Powell 
and Myrna Loy, and “Night Must 
Fall” with Rosalind Russell and 
Robert Montgomery. 

His latest production, “Lured,” 
contains much of the element of sus¬ 
pense and dramatic impact which 
characterized “Night Must Fall.” 



Spot This Prepared Review 


A Tense Moment In “Lured” 



Still No. PC -31 


Lucille Ball introduces her fiance, George Sanders, to 
Scotland Yard Inspector Charles Coburn. Scene is from 

“Lured,” the United Artists release at the.Theatre. 

x Mat (2F) .30 


Chilling Murder, Hot Romance 

Make Stromberg Drama Sizzle 


Gripping mystery and high suspense 
are linked together so adroitly in Hunt 
Stromberg’s brilliant psychological thrill¬ 
er, “Lured,” that this is bound to take its 
place right alongside some of Alfred 
Hitchcock’s memorable whodunits like 
“The Lady Vanishes” and “Shadow of a 
Doubt.” 

Co-starring in “Lured,” which had its 
premiere yesterday at the . Thea¬ 

tre, are such gifted players as George 
Sanders, Lucille Ball, Charles Coburn and 
Boris Karloff, while the supporting cast 
includes names of such stellar-quality as 
Sir Cedric Hardwicke, Alan Mowbray, 
Joseph Calleia and George Zucco. 

Although Douglas Sirk directe’d this 
United Artists release, and James Nasser 
served as producer, this sensational pic¬ 
ture is a tribute to the genius of its ex¬ 
ecutive producer, Hunt Stromberg, who 
personally supervised each scene. 

The dynamic plot gets under way when 
Lucille Ball, a stranded American show 
girl earning a temporary living in a Lon¬ 
don dance hall, finds that her chum, a very 
beautiful girl, has foolishly answered an 
advertisement in the personal column of 
a London daily. When the girl disappears, 
Lucille goes to Scotland Yard where she 
finds Inspector Temple (Charles Coburn) 


very much concerned over a series of mur¬ 
ders all involving beautiful young girls, 
and all indirectly leading to ads in the per¬ 
sonal columns. 

The inspector engages Lucille to serve 
as “bait” for all future ads. In rapid suc¬ 
cession this beautiful new Scotland Yard 
recruit experiences a series of dangerous 
adventures, some of them spine-chilling, 
others vastly amusing in a macabre sort 
of way, during the course of which she 
meets George Sanders, a suave, likeable 
night club owner, and his sophisticated 
partner, Cedric Hardwicke, as well as such 
suspicious-looking characters as Boris 
Karloff, Alan Mowbray, Joseph Calleia and 
George Zucco. 

Lucille and George fall madly in love, 
but their romance culminates abruptly 
when, on the eve of their wedding, evi¬ 
dence suddenly points him up as the killer. 
Whether or not handsome Mr. Sanders is 
guilty, this reviewer refuses to tell. How¬ 
ever, from this point on the suspense, 
which had been steadily rising, reaches 
its pinnacle, leaving the audience so 
breathless you could hear a pin drop in 
the theatre. 

If you have a yen for stirring mystery 
chillers, this fine Stromberg production 
definitely should be on your movie list. 


Page Thirteen 















BlOfiS—Sanders, Karloff, Hardwicke, Chandler 



Still No. GS-PC -10 


George Sanders plays one of the most exciting roles of 
his career in Hunt Stromberg’s sensational mystery- 

romance, “Lured,” which opens on.at the. 

Theatre through United Artists release. Lucille Ball plays 
opposite him. 


Mai (2H) .30 


George Sanders Sensational In 


Psychological 

No less an authority than Div George Gallup rates 
George Sanders in the top four among male Holly¬ 
wood stars in the matter of sex appeal. At the mo¬ 
ment the attractive actor is given a good opportunity 
to demonstrate this romantic flair of his in Hunt 
Stromberg’s psychological mystery drama, “Lured,” 
which opened last at the Theatre 

through United Artists release. Co-starring with him 
in this outstanding film are Lucille Ball, Charles 
Coburn and Boris Karloff. 

Sanders does none of the things actors are sup¬ 
posed to do. His screen manners are almost coldly 
reserved. His admirers call this “repose.” He rarely 
mugs or gestures, and he doesn’t raise his voice above 
conversational tone. Yet he gets his dynamic char¬ 
acterizations across on the screen, and has become a 
first ranking star—particularly in films with a crime 
slant. He can play hero or heavy with equal force. 

Off-screen, Sanders also appears unlike an actor. 
Between scenes he reads books on engineering and 
philosophy. He is an amateur astronomer, is at home 
in higher mathematics, has invented navigation ap¬ 
pliances, and has built such things as a 30-foot cabin 
cruiser and a glider. 

He has also written a book, “Crime on My Hands,” 
and plays the piano and composes music. He dislikes 
press interviews and never reads his. press clippings, 
nor does he care too much what is written about him. 

Although Sanders was born in Leningrad, Russia, 
(on July 3, 1906) he is really a British subject. The 
Russian revolution drove the family back to England, 
where George and his brother, known in Hollywood 
as Tom Conway, attended preparatory schools and 
college. George studied to become a scientist, and as 
a youth patented three water toy devices. Because 


My stery- Romance 

of his mechanical bent he switched to Manchester 
Technical School, specializing in textiles. 

Six feet three inches tall, and weighing 200 pounds, 
he became an outstanding athlete. He won the inter¬ 
scholastic boxing championship and became a star 
swimmer. 

After working for a brief while in a textile plant, 
George went to Brazil with a friend on a tobacco 
venture. The depression ended the venture, and he 
had to return to England. 

The depression, more than anything, was also 
responsible for his becoming an actor. When condi¬ 
tions forced him to get work pronto, he decided to 
try singing on the stage, on a suggestion made by 
his uncle, an opera singer. He started out in an 
English musical called “Ballyhoo,” following it up 
with roles in several hit plays and films. 

In 1936 he decided to try his luck in Hollywood 
and was instantly cast as a heavy in “Lloyds of 
London,” opposite Madeleine Carroll. George forged 
ahead rapidly and reached stardom in “The Saint” 
series of crime pictures. When he left this series his 
brother, Tom, assumed the role. 

As the artist in “Moon and Sixpence,” Sanders 
gave one of his best portrayals. Another outstand¬ 
ing performance over which the critics still rave 
was in “The Picture of Dorian Gray.” 

Sanders loves to sleep, and can dash off 2B hours 
at a stretch if given the chance. He has a quick # 
humor, but doesn’t reveal it except with people he Nk 
considers friendly. He is often regarded as stand¬ 
offish, especially by strangers or interviewers asking 
questions which his scientific mind regards as “fatu¬ 
ous.” Once the ice is broken, he becomes very friendly 
and is a witty conversationalist. 




Karloff Is Terrific 
As the Mad Artist 

Boris Karloff believes that actors make a big mis¬ 
take in holding out for major roles in Hollywood. 
“It’s a short-sighted attitude, in my opinion,” he 
says. 

The tall, soft-spoken English actor, whose stage 
name has become synonymous with menace, would 
rather have a comparatively small “meaty” part in 
a good picture than a starring role in a bad one. 
Recently he made this theory pay off. 

In Hunt Stromberg’s fascinating whodunit, 

“Lured,” now thrilling audiences at the . 

Theatre, Karloff appears on the screen in only one 
scene, but, in his opinion, he will leave a lasting im¬ 
pression on the collective mind of the audience. 

“I took the role because I judged it by quality 
rather than length,” he said. 

Co-starring with him in the film are George San¬ 
ders, Lucille Ball and Charles Coburn, with Sir 
Cedric Hardwicke, Joseph Calleia, Alan Mowbray, 
Alan Napier and Tanis Chandler among the sup¬ 
porting players. 

The popular character actor plays the role of an 
English dress designer who goes mad when his most 
famous design is stolen. He advertises for a model 
and Lucille Ball, playing an American girl who is 
helping Scotland Yard track down a famous mur¬ 
derer, answers the advertisment while following one 
of her clues. The scene is menacing, with a certain 
macabre touch that is grotesquely amusing, and Kar¬ 
loff plays it to perfection. 

Oddly enough, Karloff credits his being a “horror 
man” to the influence of the church. At the age of 
eight, he reveals, he played his first stage role in a 
Christmas play which was put on by the church in 
London, England, where he was born. Karloff, then 
known as William Henry Pratt, played a demon and 
his role called for him to scare the daylights out of 
the fairy princess. 

Now, in “Lured,” released by United Artists, he 
scares the daylights out of Lucille Ball. 




Still No. PC-17 


Sir Cedric Hardwicke has one 
of the top featured roles in 
“Lured,” the fascinating Hunt 
Stromberg “whodunit” which 

opened last.at the. 

Theatre through United Artists 
release. 

Mat (1A) .15 



Still No. TC-PC -1 

Lovely Tanis Chandler por¬ 
trays the missing girl who 
causes so much excitement in 
Hunt Stromberg’s unusual mys¬ 
tery-drama, “Lured,” now at the 

.Theatre through United 

Artists release. George Sanders 
and Lucille Ball are starred in 
the film. 

Mat (IF) .15 


Playing Sophisticated ‘Heels’ 
Pays off for Cedric Hardwicke* 


It’s a good thing that film au¬ 
diences and casting directors do 
not feel about Sir Cedric Hard¬ 
wicke the way Sir Cedric feels 
about himself. He is not the one 
to brag. 

“I wouldn’t blame people if 
they sneered at me the moment 
my face appears on the screen,” 
he declared. “Anyone in his right 
mind pegs me immediately as a 
cad, a bounder, a monumental 
heel!” 

Enacting the role of a high- 
class heel, however, pays Sir Ced¬ 
ric a four figure salary. But even 
so, he can’t stand the sight of 
himself on the screen more than 
once or twice a year. The rest of 
the time he devotes to his real 
love, the dramatic stage. 

At the moment, Hardwicke is 
playing a so-called nice fellow in 
Hunt Stromberg’s murder mys¬ 
tery romance, “Lured,” which co- 
stars George Sanders, Lucille 
Ball, Charles Coburn and Boris 
Karloff. “Lured” is slated to bow 

in on . at the . 

Theatre through United Artists 


release. 

“Throughout the picture I am 
cultured, sophisticated and very 
polite,” chuckled Hardwicke. “I 
am a gentleman and a scholar to 
all appearances. But all the time 
I’m a heel and I know it, and, at 
the end, the audience knows it, 
too! 

“The fact that I can divide my 
time between acting in Holly¬ 
wood, and acting or directing on 
the stage makes me completely 
satisfied,” Hardwicke declared. 

Sir Cedric was born in Stour¬ 
bridge, England, on February 19, 

1893. He is well known on the 
British stage and screen. His 
Hollywood pictures include such B 
successes as “Les Miserables,” 
“Stanley and Livingstone,” “For¬ 
ever and a Day,” “Commandos a 
S trike At Dawn,” “The Lodger,” ^ 
“The Picture of Dorian Grey” 
and “Sentimental Journey.” Re¬ 
cently he completed the starring 
role in “Nicholas Nickleby,” an 
English film produced-by Michael 
Balcon in London. It will be re¬ 
leased here shortly. 




Newcomer Tanis Chandler 


Gets Big Break In “Lured” * 


After six years of getting no¬ 
where in Hollywood, blonde, 
French-born Tanis Chandler gets 
the biggest break of her career 
in being cast by Producer Hunt 
Stromberg in the second feminine 
lead in “Lured,” which co-stars 
George Sanders, Lucille Ball, 
Boris Karloff and Charles Coburn. 
This fascinating mystery-romance 
is being released by United Art- 
iists and is slated to bow in on 
. at the . Theatre. 

Six years ago Tanis came to 
Hollywood from New York where 
she was a successful Powers’ 
model and magazine cover girl. 
She was under contract to 20th 
Century-Fox, but never had the 
opportunity to distinguish herself 
and after a year was dropped. 
Since then she has played bit 


parts at practically every studio 
in town, and during the past 
year succeeded in getting featured 
roles in small budget films. 

However, the small role Tanis 
plays in “Lured” is her choicest 
assignment so far. Although she 
is actually the victim of a mur-^ 
der in the picture, the story, ire- r 
volves about her until the very 
end and she is never forgotten. 

If “Lured” opens the door to 
future stardom for Tanis, she will 
take her place in the company of 
Yvonne De Carlo, Marie “The 
Body” McDonald, Robert Mitch- + 
um, Alan Ladd, Ann Jeffries and 
many others who “kicked around” A 
Hollywood for long periods of ™ 
time before being touched by the 
Cinderella wand which led to 
screen success.. 
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BIOGS-Ball, Coburn, Zucco, Calleia 


^Lucille Ball Helps Scotland 

Yard Unravel A Baffling Case 


In Hunt Stromberg’s fascinating mystery romance, 
“Lured,” Lucille Ball plays an American show girl 
whose play flops i,n London. In order to earn a liv¬ 
ing, she takes a job as a taxi dancer. Her best 
friend at the dance emporium answers a classified 
“lonely hearts” advertisement and disappears. Then 
Lucille swings into action and helps Scotland Yard 
track down a homicidal maniac and, in the course 
of the hunt, she attracts the romantic interest of 
a wealthy night club owner, George Sanders. 

In the picture, which opens on . at the 

. Theatre through United Artists release, 

Lucille is a sharp, intelligent, slightly brash and 
knowing creature, but always the lady. And in 
private life, she is very much akin to the character 
she portrays. She is fast-talking, straight-shooting, 
and calls the turn instantly when she feels it is 
necessary. 

In the course of a recent interview Lucille de¬ 
scribed her life as an obstacle race. “And,” she ad¬ 
ded, “I’m still in there running!” 

Lucille was born in Butte, Montana, on August 6, 
1911. When her father died, she moved with her 
another to Jamestown, New York, where she gradu¬ 
ated from high school. Stagestruck, she persuaded 
her mother to allow her to come to New York to en¬ 
roll in John Murray Anderson’s dramatic school. 
After a year she left and tried out for a spot in the 


chorus of several shows, without success. Her hard 
time period included jobs as a soda jerker at a drug 
store on Broadway and as a model on New York’s 
Seventh Avenue, the cloak and suit district. Later 
she became a model at Hattie Carnegie’s, and here 
she learned how to walk and pose and to groom her¬ 
self smoothly. 

The biggest blow to her career came after an auto¬ 
mobile accident, when she was paralyzed from the 
hips down. She was out of the running for five years, 
three of which she spent in a wheelchair. During 
this time Lucille, as she puts it, “learned to live with 
myself.” 

Recovering, Lucille began posing for national 
magazine ads. Then she received an offer to come 
to Hollywood to appear in “Roman Scandals,” the 
Eddie Cantor picture, along with a dozen other fa¬ 
mous magazine cover girls and models. Of these, 
she is the only one today who still is in the limelight. 

Picture after picture followed, and Lucille began 
calling herself “The Queen of the B’s.” It was not 
until after she had met Desi Arnaz, with whom she 
played in “Too Many Girls,” married him, and re¬ 
turned from her honeymoon to resume her roles in 
B pictures that she got the break which lifted her 
to A pictures and stardom. 

The tall, slim actress whose strawberry red hair 
gives her identity away in any crowd, has a buoyant 
and unceasing sense of humor. Recently on a nation¬ 
wide radio interview, actor George Sanders, who 
has played opposite such stars as Ingrid Bergman, 
Hedy Lamarr and many others, named her his fav¬ 
orite of all leading ladies, “because she makes me 
laugh so much.” 



Still No. PC-42 

Stunning Lucille Ball plays a fast-thinking American 
girl who assists Scotland Yard in solving a thrilling mass- 
murder case in Hunt Stromberg’s unusual mystery romance, 
“Lured.” The film is a United Artists release, and bows 
in at the .Theatre on . 


Mat (2G) .30 
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Mellow Chas. Coburn Gives 
His Formula For Happiness 


Candidate for the cognomen “the happiest man in Hollywood” is 
Charles Coburn, veteran character actor, who, at the age when most 
people have retired, enjoys a rich, full Tife. 

.On the set during the filming of Hunt Stromberg’s thrilling new 
mystery-drama, “Lured,” in which Coburn is co-starred with George 
3P Sanders, Lucille Ball and Boris Karloff, he disclosed that he “just 
doesn’t have time to worry.” 

His major desire at the moment is the establishment of a dramatic 
school on the campus of the University of California in Los Angeles, 
the like of which has never been seen before. 

Coburn believes the only way to learn to act is to act under the 
direction of seasoned instructors. The school he envisions will be 
staffed by people drawn upon . from the legitimate stage and from 
the motion picture industry. 

Coburn is an actor through and through. He sensed his vocation 
early in childhood, down in Atlanta, Georgia, and at the age of 17 
fte took over the direction of one of the South’s important theatres. 
Later he was schooled in the difficult art of the actor through playing 
in stock and repertory companies. 

Later, when he married, the name of “Mr. and Mrs. Coburn” 
began to spread the influence of classic drama throughout the country. 

After Mrs. Coburn’s death in 1937, the actor began his Hollywood 
career. Some of his outstanding pictures were “The Devil and Miss 
Jones” and “The Green Years.” His role in “The Green Years” is his 
favorite, although he likes the part of the Scotland Yard inspector 
Jie plays in “Lured,” because, as he says, it called upon him to be 
Mentally active and alert and also to keep pace with the fast-talking, 
quick-thinking Lucille Ball. 

“Lured” is due to open on at the. Theatre. It is 

a United Artists release. 


These Featured Players 
Are Always Big News! 

AFTER SERIES OF “HEAVIES” 
ZUCCO SHINES IN GOOD ROLE 


Still No. PC-20 

As a Scotland 
Yard inspector, 
Charles Cob urn 
shows puzzled 
George Sanders 
some highly in¬ 
criminating evi¬ 
dence. The film is 
Hunt Stromberg’s 
dynamic mystery 
drama, “Lured,” 

now at the. 

Theatre through 
United Artists re¬ 
lease. 

Mat (2K) .30 


George Zucco, who has established himself 
for screen portrayals of psychopathic murder¬ 
ers and villains, portrays a sympathetic role 
for a change in Producer Hunt Stromberg’s 
engrossing mystery drama, “Lured,” now 

showing at the . Theatre through 

United Artists release. Lucille Ball, George 
Sanders, Charles Coburn and Boris Karloff are 
co-starred in the film. 

As bodyguard for Miss Ball, Zucco becomes 
in effect a guardian angel, and keeps busy res¬ 
cuing her from the difficulties she encounters 
as she tracks down a homicidal maniac. Miss 
Ball, in her attempt to lure the maniac to jus¬ 
tice, offers herself as “bait” for the murderer, 
and gives Zucco plenty of opportunity to dis¬ 
play his heroic qualities. 

Zucco, who was born in Manchester, Eng¬ 
land, on January 11, 1886, has been acting 
since 1908, having made his debut in Toronto, 
Canada. He has been in pictures for years 
now, and recently completed a role with Greer 
Garson in “Sacred and Profane.” 



Still No. PC-Post 14 

George Zucco 
as he appears in 
Hunt Stromberg’s 
thrilling mystery- 
romance, 
“Lured,” now oc- 
cupying the 
screen at the . . . 
Theatre. It is a 
United Artists re¬ 
lease. 

Mat (V 2 A) .15 


CALLEIA CHALKS UP A NEW 
HIT AS MENACE IN “LURED” 


Joseph Calleia’s campaign to get away from 
unsympathetic roles came a cropper when he 
signed up with Hunt Stromberg to play the 
sinister part of Dr. Moryani, an international 
jewel thief with a weakness for young and 
beautiful girls, in “Lured.” The picture, which 

opens on at the . Theatre 

through United Artists release, stars George 
Sanders, Lucille Ball, Charles Coburn and 
Boris Karloff. 

Recently Calleia portrayed the role of Dr. 
Fermi, Italian scientist in “The Beginning of 
the End,” the picture which deals with the 
atom bomb. This was a highly sympathetic 
part, and it gave the actor the pleasure of 
knowing how pleasant it can be to play a char¬ 
acter that the audience likes for a change. 

Some of the pictures in which Calleia has 
played are: “The Cross of Lorraine,” “Dead¬ 
line at Dawn,” “For Whom The Bell Tolls” 
and “The Glass Key.” 

Between screen roles, which are always 
plentiful for this fine actor, he composes music. 
He has written several semi-classical composi¬ 
tions which return substantial royalties annu¬ 
ally. 



Still No. PC-Post 18 

Joseph Calleia 
is properly men¬ 
acing in the Hunt 
Stromberg film, 
“Lured,” now to 
be seen at the . . . 
Theatre. United 
Artists is releasing 
this thriller. 

Mat (V 2 A) .15 
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Feature Stories on Stromberg, Sanders, etc. 


Stromberg Brings Something New 
In Mystery Thrillers to Screen 



A montage of scenes from Hunt Stromberg’s suspense-packed mystery drama, 

“Lured,” now playing at the.Theatre through United Artists release. The 

frightened lady in the case is Lucille Ball, with, respectively, George Sanders, Boris 
Karloff and Cedric Hardwicke. The dignified gentleman to the right is Charles Coburn, 
playing a Scotland Yard official. 

Mat (3B) .45 


One man who seems to possess the ability 
to sense what will be new tomorrow is Hunt 
Stromberg, who rose from a job as a newspaper 
reporter to become one of Hollywood’s top motion 
picture producers. Today he owns bis own pro¬ 
duction organization. One of his newest pictures 
is the sensational United Artists release called 
“Lured,” starring George Sanders, Lucille Ball, 
Charles Coburn and Boris Karloff. This psycho¬ 
logical mystery-romance is due to open on. 

at the . Theatre. 

In an industry where it is sometimes fatal to 
take chances because each new picture is a gam¬ 
ble, Stromberg has maintained a consistent rec¬ 
ord in foresight of what the public will acclaim 
tomorrow. 

Through his ability in picking newcomers he 
has earned the reputation of being one of Holly¬ 
wood’s greatest star makers. His willingness to 
be the first to try out new screen subjects and 
personalities has made him the father of many 
of Hollywood’s screen trends. It was Stromberg 
who took Jane Russell after five years’ absence 
from the screen and presented her as “the world’s 
most exciting brunette” in his production of 
“Young Widow.” 


The list of Stromberg production achieve¬ 
ments in some 27 years in the business includes 
“Naughty Marietta,” “Pride and Prejudice,” 
“The Women,” “The Great Ziegfeld,” (for which 
he received the Academy Award), “Idiot’s De¬ 
light,” “Treasure Island,” “White Shadows of 
the South Seas,” and a host of other pictures of 
varied types and themes. 

The producer was also succesful in rescuing 
the trite whodunit theme and bringing the easy¬ 
going but crime-hardened detective to the screen 
in the “Thin Man” series. The heavy-handed, 
heavy-headed, flat-footed lobby dick was swept 
out for a suave William Powell and his svelte 
sidekick, Myrna Loy. When producers had en¬ 
graved a tombstone to musicals, Stromberg made 
“Naughty Marietta.” And when the producers 
said that Robert Montgomery couldn’t be any¬ 
thing but a cocktail bar playboy, he was starred 
in “Night Must Fall,” the story of a murderer. 

It has always been Hunt Stromberg’s theory 
that you can hold interest and attention through¬ 
out the years only by doing something different. 

And this sage producer has certainly done it 
again! For “Lured” definitely brings something 
new in psychological thrillers to the silver screen. 


Recent Trip Home 


Amazes Mr. Sanders v 

The handsome film actor, George Sanders, took 
time out from his motion picture chores in Pro¬ 
ducer Hunt Stromberg’s fascinating mystery ro¬ 
mance, “Lured,” to recall highlights of his recent^ 
visit to London and to discuss his future plans which 
call for a return to England. 

During his trip to England last September, 
Sanders was able to spend only a fortnight there, 
which was, in his own words, “not long enough.” 
Most of his time was spent with his parents, Mr. 
and Mrs. Henry Sanders, at their home at Leather- 
head, Surrey. The time for seeing old friends was 
confined to three days while he was stopping at the 
Savoy Hotel in London. 

“Lured” is the second picture Sanders made 
within the past year for Producer Stromberg. The 
eerie story is laid in London, and Lucille Ball, 
Charles Coburn and Boris Karloff share starring 
honors with him. United Artists is releasing the 

picture which is slated to bow in at the . 

Theatre on . His first picture for Strom¬ 

berg was “The Strange Woman,” in which Hedy 
Lamarr was co-starred. 


Getting back to Sanders’ impressions of Eng¬ 
land during his recent trip, which, incidentally, was 
his first visit home in eight years, he declared that 
“everything seemed frightfully foreign.” 

“People seemed to be talking a different language 
when I first arrived,” he said. “But after you’ve 
been there for a while you start getting into th«# 
way of things. You forget quickly the comparative**" 
luxurious atmosphere of America.” 

The scarcity of food in England, compared to 
what he has been used to in the United States, did 
not present a hardship to him. 

“It didn’t bother me in the slightest,” he said. 

“I think people in America eat too much anyway.” 

One of the friends Sanders spoke with when he 
was in London was the novelist, Somerset Maugham^ 
whom he has known for years. Maugham’s novel* 
“Then and Now,” not long ago was bought for the 
screen by Sanders in company with Producer Arnold 
Pressburger and Director Douglas Sirk. A corpora¬ 
tion, called Regency Productions, was formed, with 
Sanders named vice presi¬ 
dent. 

“It is by no means sure¬ 
fire screen material,” San¬ 
ders observed. “The screen 
treatment can be ap¬ 
proached from any one of 
six different ways. Whether 
or not it will make a suc¬ 
cessful picture depends 
entirely upon the skill 
of the writer we suc¬ 
ceed in signing.” 

If a suitable adapta¬ 
tion of the novel is 
created, Sanders will of 
course play the part of 
Machiavelli, and the 
picture will be made 
in England. 

• 



j= George Sanders ==j 
Whips Up a Meal 
L ====== * * * — 

Currently a victim of domestic 
friction, George Sanders, who plays 
a starring role in Hunt Strom¬ 
berg’s dramatic mystery-romance, 
“Lured,” is gradually adjusting 
himself again to the life of a bache¬ 
lor. He’s learning to cook. 

On Wednesdays, his manservant 
has a day off, and that’s when 
George resolutely dons an apron, 
and in solitary determination pre¬ 
pares his own evening meal. It’s 
always the same. 

“I see no reason for attempting 
anything new,” he said. “I’ve found 
that I can come off with this quite 
decently, so why tempt fate.” 

His Wednesday night menu con¬ 
sists of shad roe, broiled, with ba¬ 
con, a glass of milk, and for des¬ 
sert a dish of ice cream with fro¬ 
zen strawberries. 

Sanders dislikes to go to res¬ 
taurants. He hates to wait in line. 
He dislikes crowds, noise, incon¬ 
siderate waiters and going out gen¬ 
erally. 

In his starring role in “Lured,” 
which opens next . at the 
Theatre through United Artists 
release, Sanders shares stellar hon¬ 
ors with red-haired Lucille Ball, 
the veteran actor Charles Coburn, 
and Boris Karloff, star of so many 
horror thrillers. The picture is set 
in London, with Scotland Yard 
playing a big part in the plot. 



Still No. PC -40 

Lucille Ball and George Sanders are about to be mar¬ 
ried and their mutual friend, Cedric Hardwicke, proposes 
a toast to their good luck. This is one of the lighter 
moments in Hunt Stromberg’s sensational mystery-drama, 

“Lured,” opening on.at the.Theatre 

through United Artists release. 

Mat (2C) .30 


Newspapermen Make 
Good Film Producers 

Mix printers’ ink with celluloid and in the 
unique alchemy of Hollywood, the result is a 
successful motion picture producer. 

This formula may explain the success in 
pictures of such men as Hunt Stromberg, Mark 
Hellinger, Nunnally Johnson and Darryl Zan- 
nuck, the mogul of Twentieth Century-Fox. 

By a coincidence, Hunt Stromberg, a former 
St. Louis, Missouri, newspaperman, recently 
produced a film called “Lured,” in which 
the personal column in one of London’s 
important newspapers plays almost as impor¬ 
tant a starring role as do George Sanders, 
Lucille Ball, Charles Coburn and Boris Karloff. 
This sensational mystery-romance is being re¬ 
leased by United Artists and is due to open on 
. at the . Theatre. 

Mark Hellinger, whose “The Killers” recent¬ 
ly moved him into the ranks of top producers, 
still is so much of a newsman at heart that he 
writes a weekly column which is syndicated 
from coast to coast. And Nunnally Johnson is 
a graduate of the New York Herald Tribune. 

Darryl Zannuck, at Twentieth Century-Fox, 
lays claim as a fourth estater to a technicality. 
During the first world war his letters home 
were so interesting that they were reprinted 
by his home town paper, the Wahoo, Nebraska, 
Democrat. 

The motion picture industry has an obliga¬ 
tion of gratitude to these producers, whose 
combined nose for news is the fountainhead 
for up-to-the-minute entertainment which ap¬ 
peals to millions. 
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Intimate Notes on the Players 

— = Personal Column = 


This Funny World 

The most surprising things happen in Hol¬ 
lywood, and most people apparently take 
them as a matter of course. But not Marjorie 
Hoshelle, rising young film actress who hasn’t 
been in the movies long enough to become 
innured to the unpredictabilities of the 
fabulous cinema colony. 

Recently Miss Hoshelle reported to Hunt 
Stromberg for a part in his production, 
“Lured,” which co-stars George Sanders, Lu¬ 
cille Ball and Charles Coburn. Five minutes 
after Director Douglas Sirk had introduced 
her to Sanders, she and the actor were in 
front of the camera locked in each other’s 
arms, kissing like mad. After three or four 
rehearsals, the scene was shot to Director 
Sirk’s satisfaction. 

Miss Hoshelle had this to say about this 
streamlined lovemaking: “First I kiss a man 
I don’t know as though we were soul mates; 
then we take time out to get acquainted.” 

“Lured” opens on . at the . 

Theatre. It is a United Artists release. 


The First in Town 

Hollywood thought it was a publicity stunt 
when Lucille Ball announced that she was 
buying a helicopter. But, the doubting 
Thomases had a jolt one day when Lucille 
received notice that her helicopter had arrived 
in Los Angeles. 

Ironically, Lucille won’t be allowed to 
take lessons for some time yet, since the civil 
aviation authorities have not yet drawn up 
regulations permitting civilian operation of 
the egg-beater type of plane. Meanwhile, 
Lucille is keeping the ship in its original 
crates at her Chatsworth, California, ranch, 
but when the bans are off she’ll be the first 
Hollywood star to own and operate her own 
’copter. 

Lucille can now be seen in Hunt Strom- 
berg’s stirring psychological mystery ro¬ 
mance, “Lured,” which opened on . at 

the . Theatre through United Artists 

release. Co-starring with her are George 
Sanders, Charles Coburn and Boris Karloff. 




The Stage Pays Off 

^ Few people know it, but Boris Karloff is 
one of the wealthiest actors in Hollywood 
and, surprisingly enough, his income does 
not come primarily from the movies. Karloff 
revealed, while working in Hunt Stromberg’s 
fascinating mystery-romance, “Lured,” that 
he is a co-owner with Lindsay and Crouse of 
such fabulous stage hits as “Arsenic and Old 
Lace,” “The State of the Union” 
and “The Hasty Heart.” 

After several years of play¬ 
ing to capacity audiences, there 
are three companies of “The 
State of the Union” on tour do¬ 
ing an average total gross of 
$80,000 a week. Of this, Karloff 
collects a substantial sum. In 
addition to the direct revenue 
from boxoffice admissions, Kar¬ 
loff also shares in the movie 
rights to all Lindsey and Crouse 
productions. 

In “Lured,” Karloff shares 
stellar honors with Lucille Ball, 

George Sanders and Charles Co¬ 
burn. The film is due to open 

on.at the.Theatre 

through United Artists release. 

Karloff only appears in one se¬ 
quence, but it is one of the most 
daring and startling in the pic¬ 
ture inasmuch as he scares the 
audience almost as much as he 
scares the heroine, lovely Lucille 
Ball. 



Killing Their Lines 

The need for action in motion pictures has 
resulted in a vocabulary of violence that can 
be heard every day on a Hollywood set. That 
is the contention of veteran actor Charles 
Coburn, who can now be seen in the excit¬ 
ing role of a Scotland Yard inspector in 
Stromberg’s fast - paced mystery- 
“Lured,” now holding forth at the 

. Theatre through United 

Artists release. 

“When we finish with a set, 
we ‘strike it,’ ” Coburn pointed 
out. “When we want to empha¬ 
size a line, we say ‘punch it.’ 
When a scene is finished, the 
director says ‘cut.’ When we 
photograph a sequence we speak 
of ‘shooting’ it. And when the 
directors want the cameras to 
start rolling, they say ‘Turn ’em 
over’.” 

Coburn, who shares stellar 
status with George Sanders and 
Lucille Ball in “Lured,” thinks 
the terms spring from the neces¬ 
sity of compressing action into 
every scene which goes before 
the cameras. 

“For instance, if you should 
walk on a movie set and hear 
an electrician shout, ‘Kill that 
baby!’ don’t be alarmed,” Co¬ 
burn chuckled. “He merely 
wants an assistant to extinguish 
a small spotlight!” 



Still No. LB-GS-7 

THEY’RE ENGAGED, THEY’RE IN LOVE! This tender scene 
between George Sanders and Lucille Ball is taken from Hunt Strom¬ 
berg’s powerful mystery-drama, “Lured,” at the . Theatre 

now through United Artists release. 

Mat (2D) .30 
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Alan Mowbray 
Mat (ID) .15 


ALAN MOWBRAY 
IS FEATURED 

Alan Mowbray, popular char¬ 
acter player, portrays the role of 
a suave villain in Hunt Strom¬ 
berg’s exciting mystery-romance, 

“Lured,” which opens on . 

at the . Theatre. Lucille 

Ball, George Sanders, Boris 
Karloff and Charles Coburn share 
stellar honors in this United Art¬ 
ists release, with Sir Cedric Hard- 
wicke, Joseph Calleia and George 
Zucco playing top featured roles 
with Mowbray. 

The likeable English actor has 
a fine background. He played 
starring roles on the stage both 
in his native London, and in New 
York. And he has toured all over 
the United States with various 
productions sponsored by the 
Theatre Guild. 

His many Hollywood pictures 
include “That Hamilton Woman,” 
“A Yank At Eton,” “Holy Matri¬ 
mony” and the forthcoming “Mer¬ 
ton of the Movies.” 



Still No. PC-47 

Posing as a 
maid, vivacious 
Lucille Ball 
tries to get Jo¬ 
seph Calleia to 
reveal some of 
his shady plans. 
The scene is 
from Hunt 
Stromberg’s en¬ 
thralling mys¬ 
tery, “Lured,” 
due on .... at 
the .... Thea¬ 
tre. It is a Unit¬ 
ed Artists re¬ 
lease. 

Mat (2E) .30 


Many Stars Held Odd Jobs 
While Waiting Film Success 


Hollywood isn’t the city of quick 
success and easy riches it often is 
pictured. Many top stars were forced 
to swallow their pride and earn a liv¬ 
ing as best they could until their big 
break came. 

A current success story of unique 
pattern is that of 23 year old Tanis 
Chandler, who recently finished an 
important featured role in Hunt 
Stromberg’s dynamic drama, “Lured,” 

which opens on . at the . 

Theatre through United Artists re¬ 
lease. Lucille Ball, George Sanders, 
Boris Karloff and Charles Coburn are 
co-starred in the film, with Sir Cedric 
Hardwicke and Alan Mowbray lend¬ 
ing top support. 

Miss Chandler bridged the gap be¬ 
tween reaching Hollywood and screen 
recognition by being a baby sitter. 
Out of the baby sitting, however, came 
an ingenious idea. Instead of going 
to the homes of her employers, she 
had the mothers bring their infants 
to her. In that way she multiplied 
her earnings. Within a year Miss 
Chandler, while still haunting casting 
offices, began a nursery school at her 
home. 

Before she got her big break with 
Producer Stromberg, she had attained 
an enrollment of thirty-five children 


in the school, which is still in full 
swing with her mother and three as¬ 
sistants, one of them a trained nurse, 
in charge. 

Miss Chandler is perhaps the only 
actress in Hollywood who tided her¬ 
self over the rough spots by being a 
baby sitter, but there are others who 
can boast with pride at their willing¬ 
ness and ability to get out and really 
work at down-to-earth jobs. 

Ellen Drew, for example, was once 
a waitress and soda jerker in a 
luncheonette next to Grauman’s Chi¬ 
nese Theatre in Hollywood. 

Dana Andrews earned a living for 
a long time in Hollywood by pumping 
gasoline in a service station. 

Alan Ladd knocked around the film 
colony for years before he became 
established, even working as a grip 
at Warner Brothers’ studio. George 
Montgomery was a bartender at the 
Los Angeles Breakfast Club. 

Larry Parks, who currently is rid¬ 
ing high because of “The Jolson 
Story,” was a carpenter in Hollywood 
for a brief period. Ironically, one of 
the jobs he worked on was a bungalow 
addition to the Beverly Hills Hotel. 
Later he had the satisfaction of liv¬ 
ing in this very same bungalow he had 
helped build. 
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Woman's Page Features 

LUCILLE BALL: 
Born in Butte, 
Montana, Aug. 6, 
1911, and reared 
in Jamestown, N. 
Y. She is married 
to band leader 
Desi Arnaz. She 
was once one of 
Hattie Carnegie’s 
best dressed mod¬ 
els. Her hobby is 
ranching. (Not to be confused with dude ranching.) 
Lucille goes in for the real McCoy—cattle, chickens, dogs, 
etc. 

GEORGE SANDERS: Born in Leningrad, Russia, of Eng¬ 
lish parents. Educated in London and at the Manchester 
Technical School. He has built such things as a 30-foot 
cruiser and a glider. Invents mechanical gadgets. Once 
was in the coffee business in Brazil. 

CHARLES COBURN. Born in Atlanta, Georgia, June 19, 
1877. Toured the U.S. with his wife as a Mr. and Mrs. 
team like Lunt and Fontanne. His hobby is the organiza¬ 
tion of good dramatic schools all over the country. He 
loves gin rummy and football. 

BORIS KARLOFF: Born in London, England, Nov. 23, 
1877. His hobby is investing in Broadway stage plays. 
He has made it pay off, too! 

SIR CEDRIC IIARDWICKE: Born in Stourbridge, Eng¬ 
land, on February 19, 1893. Well-known on both stage 
and screen, his hobby is directing stage plays. Recently 
he directed Pygmalion, with Gertrude Lawrence, and 
starred with Katharine Cornell in “Antigone.” 

ALAN MOWBRAY: Born in London, England, and 
toured U.S. with the Theatre Guild. 

GEORGE ZUCCO: Born in Manchester, England, Janu¬ 
ary 11, 1886. Made his acting debut in Toronto, Canada. 

JOSEPH CALLEIA: Born on the island of Malta in the 
Mediterranean. His hobby is composing music. He has 
sold several semi-classical compositons. 

TANIS CHANDLER: Born in France. Was a Powers’ 
model before coming to Hollywood. While waiting for 
her chance in pictures, she organized unique “baby¬ 
sitting” project which has paid off in good round figures. 



Rare Mink Coat Worn 
By Star In “Lured” 

Lucille Ball wears an ultra-rare pure white fur coat 
while sitting in front of a blazing log fire during one 
scene with George Sanders in Hunt Stromberg’s dra¬ 
matic mystery romance, “Lured.” When you see this 
scene, it isn’t a movie boner. Lucille isn’t cold. There’s 
another reason. 

Dropping in on the set during production one day, 
Lucille was discovered sitting on the sidelines wearing 
a strapless evening gown cut on a whistle pattern. Di¬ 
rector Douglas Sirk and the cameraman were in con¬ 
ference with the wardrobe woman. 

“They’re talking about me,” Lucille said. “My neck¬ 
line is too low for this scene.” 

It didn’t look too low to us. It looked just right. She 
was wearing a gorgeous evening gown which revealed 
a lot of her, but not too much for the Johnston office. We 
thought so, at least, and told her. 

“Yeah,” exclaimed Lucille. “It looks all right from 
your angle. But not the camera’s. It shoots down on 
me from above. And you know cameras, see?” 

We understood perfectly. 

Sirk finally came over to Lucille and told her to put 
on her fur coat. 

“I hate to do this to you, Lucille,” he said. “But 
you’ve got to cover up in this scene or else—” 

“Or else,” interrupted Lucille, “we’ll have to call in 
Earl Wilson!” 

In “Lured,” Lucille plays the part of an American 
showgirl stranded in London, who is called upon to assist 
a Scotland Yard inspector in his search for a dangerous 
criminal. The picture is being released by United Artists, 
and opens on . at the . Theatre. 


Lovely Costumes Created 
By 23-Year-Old Designer 

In Hunt Stromberg’s sensational psychological mys¬ 
tery romance, lovely Lucille Ball has fifteen changes of 
costume which were designed for her by Elois Jenssen. 
At 23, Elois is Hollywood’s youngest, full-fledged studio 
costume designer. “She’s a genius,” says Miss Ball. “I 
adored the different outfits she whipped up for me and 
when the picture was finished, I bought a number of 
them for my own personal use.” 

Miss Ball can be seen wearing these marvellous crea¬ 
tions next . at the . Theatre when “Lured” 

bows in for a . run. Co-starring with her in this 

United Artists release are George Sanders, Boris Karloff 
and Charles Coburn. 


Home Towns 



Still No. LB -15 

Above, Lucille Ball wears 
this smooth tailored ensem¬ 
ble in the Hunt Stromberg 
drama, “Lured,” at the . . . 
Theatre. The jacket is a 
boxed mixture of cinnamon 
and beige wool with ascot 
scarf, worn over a pencil 
slim cinnamon wool skirt. 

Still No. LB -5 

For late afternoon parties, 
Lucille dons this chic black 
soft-wool suit with fish-tail 
back. A white ermine off- 
the-face hat and muff adds 
a lavish note to this ensem¬ 
ble. 


Still No. LB-9 

Above, a smart travel¬ 
ling costume, with three- 
quarter length box coat of 
luscious forest-green wool, 
lined in green and red plaid 
wool. The basque-type vest 
jacket is of the plaid wool, 
and Lucille wears it over a 
straight green wool skirt. 

(Mat (3 A) .45 

These advance fashions 
can be glimpsed in Hunt 
Stromberg’s stirring mys¬ 
tery drama , “Lured,” at the 

. Theatre through 

United Artists release. 


Lucille Bairs Hairdos Express 
Various Characters She Plays 



Still No. LB-GS -4 

Although Lucille Ball 
plays a Scotland Yard op¬ 
erative in Hunt Stromberg’s 
dynamic mystery - drama, 
“Lured,” she does find time 
to fall in love with her co- 
star, George Sanders. The 
film, a United Artists re¬ 
lease, is now playing at the 

.Theatre. 

Mat (IE) .15 


Cameramen who photograph Lucille Ball say that her hair 
is one of her most outstanding assets in the beauty department. 
For the way Lucille tosses her head generally expresses a mood 
which conveys as much meaning as a page of dialogue. 

In her latest picture, Hunt Stromberg’s romantic mystery 

drama now playing at the . Theatre through United" 

Artists release, Lucille plays a smart, alert, forthright American 
girl who is on her own in London. She helps Scotland Yard track 
down a murderous maniac, and several times faces violent death. 

Josephine Sweeney, one of Hollywood’s ace hair-dressers, 
designed a coiffure for Miss Ball in the picture which measured 
up perfectly to the characterization she played. The “key” hairdo 
was an upswept arrangement, with every strand of hair in precise 
order. Then she added an arrangement of bangs which would 
pitch and toss as Lucille moved. 

The upswept element symbolized Lucille’s precise, orderly, 
logical turn of mind. The bangs, which were disciplined, repre¬ 
sented her ability to improvise in a tight situation. 

Unlike many Hollywood stars, Lucille never sits under an 
electric drier after her hair has been washed. It always must be 
hand dried with a towel. This, naturally, takes longer and in some 
instances it posed a production problem for the Stromberg 
organization. During the time “Lured” was in production, Lucille’s 
hair was washed every morning, so it was necessary for her to be 
at the studio not later than 6 A.M. According to Miss Sweeney. 
Lucille’s strawberry-blonde hair is perhaps the most beautiful 
shade of any star’s in pictures. 

In “Lured” Lucille shares top acting honors with George 
Sanders, Charles Coburn and Boris Karloff. Others in the im¬ 
portant cast are Sir Cedric Hardwicke, Alan Mowbray, George 
Zucco and Joseph Calleia. 
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beautiful girls... 

to death! 
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8^ Beautiful 
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mind — all 
dead! 


Personal s 


FAMOUS ARTIST 
SEEKS BEAUTIFUL 
MODEL. Meet 9 
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FAMOUS ARTIST SEEKS 
BEAUTIFUL MODEL. Mm 
9 P. M., Griffin lamp-post. 60 
paces north Battersea Bridge. 


Sounds innocent enough, doesn’t 
it? Just a tiny little ad in the Per¬ 
sonal Column of your daily news¬ 
paper. But if you answer it, you’ll 
wind up in the river -deader’n 
a mackerel/ 


Lucious Lucille plays a lone hand 
to trap the killer. And what she 
does will have you howling with 
laughter one minute . . .and 
screaming with suspense the next/ 


HUNT STROMBERG presents 

GEORGE SANDERS 
LUCILLE BALL 
CHARLES COBURN 
BORIS KARLOFF 

i*t 
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RELEASED THRU UNITED ARTISTS 


His alibi was clever— 
she's beautiful, too! 


8 beautiful girls on 
is mind—all dead! 

He prowls thru 


He loves beauty 
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She gets into the 
doggondest situationsl 


She hasn’t a clue and she 
can’t use a gun... so when 
she’s set out as bait for a 
killer, she just does what 
comes naturally... and 
she’s sensational! 
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She hasn't a clue and she 
can't use a gun...so when 
she's set out as bait for a 
killer, she just does what 
comes naturally... and 
she's sensational! 
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She Just Does 


What Comes Naturally 
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Trapping a killer is 
easy when Lucille’s on 
the loose . . . she just 
lets him get her right 
where she wants him! 
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The killer was downright clever...an 
-artist*’ when it comes to homicide. 
Poor Lucille is used as bait to trap 
him! She gets into the doggondest 
situations, so hilariously funny you'll 
die laughing—so suspenseful you’ll 
simply DIE! 
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through the night. 


HUNT STROMBERG | 

presents 

<3^ e SANDERS 
dWfeBALL 
OWx^COBURN 
B^KARLOFF 


with 


tfotvt OMAtoei iWft 

at I. \ )<mt-PoHfr 
et ifoult wivid tifi 
fiie autet-deacl! 


He appreciated 
the beautiful things 


SIR CEDRIC HARDWICKE • JOSEPH CALLEIA 
ALAN MOWBRAY* GEORGE ZUCCO 

Directed by DOUGLAS SIRK • Screenplay by LEO ROSTEN 
Produced by JAMES NASSER 

Executive Producer, HUNT STROMBERG 


His alibi was ^ 
clever — she 
was beautiful too. 


4 cols, x 140 lines 


Mat 407—.60 




Page 5a 




*)f Stants iAMocaitlq iM 

ike CLssijjUd Section 

and LOvnds ufj on 

Vo.(\e One as 
l\Aundvi 



jOSEVK CM^'V 

. . hv Leo *° s 


u v Leo B-° ste0 
s cteenP Vay * 

- r^"nss 

but * n 8 y .Un’t vise tt) vea r S 


4 Cols, x 160 lines (640 lines) 


Mat 408—.60 


Page 6a 







Personals 


FAMOUS ARTIST 
SEEKS BEAUTIFUL 
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thru the night? 
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(KILLER-BAIT) 

The killer is an "artist” with his homicide 
...but when Lucille steps in and just does 
what comes naturally-b-r-o-t-h-e-r-you’ll 
scream at the fun and suspense! _ 
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To nab the killer who used the Persom 
Columns to lure beautiful young girls to thei 
death, Lucille is used as bait... and what ha f 
pens will have you screaming wit! 
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suspense! 
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To nab the killer who used the Personal 
Columns to lure beautiful young girls to their 
death, Lucille is used as bait... and what hap¬ 
pens will have you screaming with 
laughter and freezing with 
suspense! 
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The killer was downright clever...so debonnaire...so "ar¬ 
tistic” about his homicide. When the police failed to trap 
him, in stepped Lucille who just did what came naturally 
and b-r-o-t-h-e-r, you’ll scream with fun and suspense! 
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when it comes to 
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She’s lovely, she’s luscious . . . 
and when it conies to trapping 
a killer . . . LUCILLE’s right 
on the BALL! 
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